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MEET YOUR NEW 
MARKETING PARTNERS
We are a full-service agency and we’re here to 
create the best-in-class campaigns to achieve 
overall growth for your company.

SEARCH 
AND DISPLY 

ADVERTISING

SEARCH ENGINE 
OPTIMIZATION

WEBSITE 
DEVELOPMENT

PRINT  
ADVERTSING SOCIAL MEDIA

CAMPAIGNS

ADVERTSING ON
 

</>WFP

SCHEDULE A CONSULTATION TO DISCUSS THE FUTURE SUCCESS OF YOUR BUSINESS.
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Manitoba is home to over 1.1 million people, 
with 834,000 living in the Winnipeg Census 
Metropolitan Area (CMA). 

Winnipeg’s population grew by an average of  
1.1% each year from 2017 to 2021. Winnipeg is  
the model of multiculturalism with more than  
200 ethnic groups speaking over 130 languages.

STATISTICS CANADA 2021
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AUDIENCE 
ENGAGEMENT
FREE PRESS READERSHIP

Base: Adults in Canadian markets with population 500,000+; English newspaper readership       Source: Vividata winter 2023 Study

57% of Winnipeg adults read Free Press print and digital 
products weekly. This is the best per capita readership 
of any English daily newspaper in a major Canadian city.
Base: 699,000 WINNIPEG ADULTS, Source: VIVIDATA SPRING 2023 STUDY

Winnipeg Free Press
Weekday Readership

Winnipeg Free Press
Saturday Readership

Winnipeg Free Press
Weekly Readership

Print Readership

Print & Digital Readership

READERSHIP
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124,000

282,000

200,000

287,000

222,000

397,000
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Total Market 
Coverage

(Flyer Distribution) 
222,000

1.1 million users visit the Free Press’ 
network of sites each month.

In Winnipeg, 397,000 adults read the 
Free Press in print or digital format
each week. Our web and print
products are consumed more than
any other newspaper in Manitoba.

Source: 
GOOGLE ANALYTICS  MONTHLY AVERAGE  
FROM JANUARY – JUNE 2022
VIVIDATA SPRING 2023 STUDY

Source: Vividata Spring 2023 Study



EDUCATION

HIGH SCHOOL  
GRADUATE

18%

TRADE DIPLOMA
OR OTHER CERTIFICATE

UNIVERSITY 
DEGREE

HOUSEHOLD 
INCOME

UNDER $50,000

$50,000 -$99,999

$100,000+

35%

18-35 YEARS

35-49 YEARS

50-64 YEARS

65+ YEARS

29%

20%

19%

32%

AGE

HOUSEHOLD TENURE
66%
OWN 

HOME

34%
RENT

GENDER

45%
FEMALE

54%
MALE

THE FREE PRESS PRINT EDITION REACHES 287,000 WINNIPEG ADULTS EACH WEEK.

PRINT ADVERTISING
Sponsored Content:
Promote your business by sharing 
your story through an editorial-
style feature in the Free Press.

Commercial Printing: 
Our in-house team will create and print 
flyers, banners, posters, booklets and more.

Flyer Distribution:
Our carriers deliver your flyer to our 
home delivery subscribers as well as 
non-subscriber households - reaching 
more than 230,000 homes weekly.

Front Page Notes:
Affix a removable note with 
your message to the front 
page of the newspaper.

PRINT & DIGITAL 
ADVERTISING
Specialty Products:

Share your message in our publications. 
Throughout the year, established 
magazines, unique supplements and 
custom features are delivered to 230,000 
homes. These publications remain available 
for digital/mobile views for a year.

PRINT COMPOSITION
WINNIPEG FREE PRESS READERSHIP

41%

41%

50%

12%
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EDUCATION

HIGH SCHOOL  
GRADUATE

TRADE DIPLOMA
OR OTHER CERTIFICATE

UNIVERSITY 
DEGREE

HOUSEHOLD 
INCOME

UNDER $50,000

$50,000 -$99,999

39%

$100,000+

18-35 YEARS

35-49 YEARS

50-64 YEARS

65+ YEARS

29%

23%

26%

22%

AGE

GENDER

50%
FEMALE

50%
MALE

THE FREE PRESS DIGITAL EDITION REACHES 272,000 WINNIPEG ADULTS EACH WEEK.

DIGITAL ADVERTISING

Display Advertising:
Reach your audience on our highly-
ranked winnipegfreepress.com site.

Home Page Takeovers:
Expanded visibility of your ad campaign on the 
front page of winnipegfreepress.com. Blanket 
our home page for a day with time-relevant 
advertising to reach thousands of readers in a 
single day.

Search and Display Advertising:
Reach your target market and get your 
message seen with Search and Display 
advertising through Google and Bing. 

Social Media Marketing:
Digital social strategies to build an audience 
and gain loyal followers by advertising 
with key partners including Facebook, 
Instagram, Twitter and YouTube.

Video Production: 
Custom video productions for targeted ads 
on social platforms to inform, entertain 
and educate potential customers.

DIGITAL COMPOSITION
WINNIPEG FREE PRESS READERSHIP

12%

38%

50%

44%

12%
HOUSEHOLD TENURE

62%
OWN 

HOME

38%
RENT



HIGH IMPACT PRINT OPTIONS
BE SEEN FIRST! WRAP YOUR MESSAGE AROUND THE FREE PRESS.

2-Page Wrap
Includes a front page and page 2.

4-Page Wrap
Includes a front page, an inside spread that 
wraps around section, and a back cover. 

Supply your advertisement and editorial-
style story, or partner with our creative 
content team to craft them for you.

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

SUNDAY, APRIL 9, 2023

INSIDE

GOING FOR GOLD
Canada’s Gushue advances to world men’s 
curling championship final / B2

AUGUSTA ALL WET
Relentless rain halts play at Masters for 
second straight day / B4

‘CUT OFF FROM WORLD’
Defection of Russian insiders offers insight 
into Putin’s isolation / A4

WEATHER

MAINLY SUNNY.  
HIGH 5 — LOW -3

Pebble placed on gravestone ‘a piece of the home that he never came back to’

Student honours fallen soldier on Vimy pilgrimage

A IDAN Nowicki took a moment to 
himself as he laid a pebble atop 
the gravestone of a Canadian sol-

dier killed in Europe during the First 
World War.

Private Ernest James Smith, had 
lived not far from Nowicki’s grand-
mother’s home in Winnipeg, and the 
Shaftesbury High School student trav-
elled roughly 7,000 kilometres to the 
Sancourt British Cemetery in Nord, 
France, to honour him.

“I placed it on top of the headstone 
just to give him, in a way, a piece of 
the home that he never came back to. 
It was very saddening to the heart,” 
Nowicki said, speaking from France 
by phone Saturday.

Nowicki, 17, landed in Europe last 
week alongside 21 of his peers. The 

group is part of a Canadian youth dele-
gation, touring the continent’s ceme-
teries, memorials and battlegrounds in 
anticipation of the anniversary of the 
Battle of Vimy Ridge.

Sunday marks the 106th year 
since an estimated 3,600 Canadians 
were killed and twice as many were 
wounded on the battlefield in northern 
France. The battle was the first in 
which Canadians from coast to coast 
fought together against a common 
enemy.

Vimy Ridge Day has been observed 
as a non-statutory holiday in Canada 
since 2003.

The Vimy Foundation organizes an 
annual pilgrimage to Belgium and 
France, offering Canadian teens the 
opportunity to observe, honour and 
reflect on the war.

Nowicki’s interest in military history 

spans back to his childhood, when his 
favourite toys were plastic green army 
men, and his crayon scribblings depict-
ed Napoleonic soldiers dressed in their 
distinctive red coats.

The trip has left him wrought with 
awe, grief and reverence for the 
millions of soldiers impacted during 
the First World War. He felt especially 
drawn to Smith, who was just 22-years-
old when he was killed in battle.

“When I look at the graves of Man-
itobans, it makes me realize this guy 
was a local boy, coming from Winni-
peg or a small town in Manitoba,” he 
said. “The heaviness comes with the 
realization that (the number of people 
who died) are not just statistics. Each 
one represents an individual and his 
family.”

TYLER SEARLE

Toppled 
statue site 
may be 
left open

THE Manitoba government may not 
erect a new monument to replace a stat-
ue of Queen Victoria that was torn down 
by protesters almost two years ago.

No final decision has been made, but 
the minister in charge of the grounds 
says it might be best to leave the prom-
inent area on the legislature’s front 
lawn as an open stretch of grass.

“I would hesitate to give pre-emi-
nence to any one particular represen-
tation of Manitoba,” James Teitsma, 
who was appointed government 
services minister in a cabinet shuffle 
in January, said in an interview.

“Personally, I’m more inclined to 
leave the front open and available for 
public gatherings and … I want the 
people to be the focus, I guess, in that 
area, not a particular statue.”

The Queen Victoria statue was tied 
with ropes and hauled to the ground on 
Canada Day in 2021 during a demon-
stration over the deaths of Indigenous 
children at residential schools. The 
statue was covered with red paint. Its 
head was removed and found the next 
day in the nearby Assiniboine River.

The area is covered by security 
cameras, but no one was charged with 
the destruction.

Last year, the government deemed 
the statue beyond repair and rejected 
the idea of replicating it due to an esti-
mated cost of more than $500,000.

A smaller statue of Queen Elizabeth 
II on the east grounds of the legisla-
ture was also toppled but suffered less 
damage. It has been repaired and is to 
go back up in the same location at a date 
yet to be determined, Teitsma said.

The Progressive Conservative gov-
ernment has been consulting a variety 
of groups on potential monuments 
on the grounds. There are current-
ly several statues of people such as 
Ukrainian poet Taras Shevchenko, 
Métis Leader Louis Riel and British 
general James Wolfe, but there isn’t a 
statue of a First Nations person.

That is to change shortly.
Plans are well underway for a mon-

ument to Chief Peguis and four other 
chiefs who signed the first treaty in 
what is now Manitoba.

The monument is to go in the north-
west corner of the legislature grounds. 
A committee set up to plan the statue 
recently narrowed its selection down 
to two bidders, who will be asked to 
submit designs.

— The Canadian Press

STEVE LAMBERT

Watchdog troubled by carbon pricing report reaction

OTTAWA — Canada’s Parliamentary 
budget officer said he is troubled by 
what he describes as the selective use 
of facts from his new financial analy-
sis of carbon pricing.

Yves Giroux said the report has to 
be put into context alongside the costs 
of all other climate policies, including 
doing nothing.

“There will be costs no matter what 
we do,” Giroux said in an interview 
with The Canadian Press.

Giroux opened a political firestorm 
last week with a new report which con-
cluded carbon price rebates are worth 
more than the direct cost of the carbon 
price for 80 per cent of families. But he 
said when the carbon price’s economic 
impact on job growth and incomes is 

factored in, 80 per cent of families in 
most provinces might end up with less 
money.

The Liberals, who campaigned 
successfully on carbon pricing in both 
2019 and 2021, jumped on the first 
point to insist the strategy makes life 
more affordable.

The Conservatives, who have cam-
paigned heavily on scrapping carbon 
pricing, latched onto the second part 
to insist the Liberals lied about the 
“sneaky carbon tax” when they said 
the rebates would be worth more than 
the cost.

Giroux said you can’t pick and 
choose which part to discuss.

“I am concerned at times about look-
ing at just one aspect of the report,” he 
said.

“Looking at the big picture, the over-

all picture, is highly preferable. Any-
thing we do with respect to addressing 
or trying to curb climate change will 
have costs. It’s either a cost to the 
carbon tax or regulations to reduce the 
use of fossil fuel. Regulations also have 
a cost. Doing nothing would also have 
costs.”

Carbon pricing is based on the idea 
that higher fuel costs will lead to 
lower usage and an overall decrease 
in emissions. The rebates are meant 
to mitigate the impact of those higher 
costs.

The premise may be simple, but the 
reality is complex and the political 
spin and misinformation about the 
policy is rampant.

Christopher Ragan, founding direc-
tor at McGill University’s Max Bell 
School of Public Policy, said the Con-

servatives talk about carbon pricing 
without offering any glimpse of what 
they’ll do instead. Any alternative, 
including doing nothing, isn’t free, he 
said.

But the government, he adds, isn’t 
making it easy to understand what 
carbon pricing really does.

“I think they’ve been quite bad at 
explaining it and communicating it,” 
he said.

The government focuses almost 
exclusively on the money people could 
save through the rebates or switching 
to electric cars. They’re less clear that 
carbon pricing does have a cost to it, 
because that’s the whole point — to 
make fuel cost more.

MIA RABSON

SUPPLIED

Aidan Nowicki places a pebble on the gravesite of Ernest James Smith during a visit to the 
Sancourt British Cemetery in France.

 ● CARBON, CONTINUED ON A2

 ● VIMY RIDGE, CONTINUED ON A2

JOHN WOODS / THE CANADIAN PRESS

CRITICAL VICTORY
Winnipeg Jets’ goaltender Connor Hellebuyck celebrates with Brenden Dillon and Neal Pionk after coming up big in a 2-0 home-ice win over 
the Nashville Predators Saturday night to earn two very valuable points in the chase for a wild-card playoff spot / B1
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NEWSPAPER SECTIONS

SECTION A
Top News
Manitoba
Canada News
World News
Editorials

SECTION A
Top News
Manitoba
Canada News
World News
Editorials

SECTION A
Top News
Manitoba
Canada News
World News
Editorials

SECTION A
THERE ARE TWO  
ON THURSDAY

Top News
Manitoba
Canada News
World News
Editorials

Top News
Manitoba
Editorials
Community 
Billboard
Canada News

Growing 
Older Listings
Health
World
World News

CITY & BUSINESS
Local News
Monday Business
Commercial Real Estate
Business Calendar
Manitoba Movers

CITY & BUSINESS
Local News
Business
FP Markets

CITY & BUSINESS
Local News
Business
FP Markets

CITY & BUSINESS
Local News
Business
FP Markets

Local News
Business
FP Markets
Family Notices
Classified 

Marketplace
Class. Home  
& Biz Dir.
Real Estate 
Listings

SPORTS
Sports Record
Local Scene
Family Notices
Classified Marketplace
Class. Home & Biz Dir.

ARTS & LIFE
Life/Health
The Scene
T.V. Index
Personals
Comics
Diversions
Miss Lonelyhearts

ARTS & LIFE
Life/Health
The Scene
T.V. Index
Pet Page
Gardening
Comics
Diversions
Miss Lonelyhearts

ARTS & LIFE
Life/Food
The Scene
Food
Comics
Diversions
Miss Lonelyhearts

UPTOWN
Weekly Ent. Section
What’s Up this weekend
Restaurant Reviews
Comics & Diversions
T.V. Index & Movie Listings
Miss Lonelyhearts

ARTS & LIFE
Movies
The Scene
T.V. Index
Comics
Diversions
Miss Lonelyhearts

SECTION A
THERE ARE TWO ON THURSDAY

MONDAY	 TUESDAY	 WEDNESDAY	 THURSDAY	 FRIDAY 	 SATURDAY EDITION

CITY & BUSINESS

SPORTS
Sports Record
Local Scene
Family Notices
Classified Marketplace
Class. Home & Biz Dir.

SPORTS
Sports Record
T.V. Index
Local Scene
Family Notices
Classified Marketplace
Class. Home & Biz Dir.

SPORTS
Sports Record
Local Scene

SPORTS
Sports Record
Local Scene

SECTION A
THERE ARE TWO  
ON SATURDAY

Top News
Manitoba
Canada News
Editorials
World News

CITY &  
BUSINESS
City News
Saturday Business
FP Markets
Money Matters
Careers
Marketplace  
& Jobs

PASSAGES
A Life’s Story
Obituaries
In Memoriams

WEEKEND  
REVIEW
Books
Entertainment
T.V. Index
Weather Page

SPORTS
Sports Record
Local Scene
Saturday Sports Special

49.8
A section that 
features everything 
from food, faith 
and fashion, to the 
pulse of Winnipeg. 

SATURDAY LIFE
Entertainment
Movie Reviews
New Music Reviews
Family Notices
Social Page

HOMES
New Homes
Weekly Sold Feature
Real Estate Picture 
Listings
HomeStyle

DESTINATIONS  
& DIVERSIONS
Travel
Weekend Comics
Puzzles
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FRONT PAGE / SECTION TOP 
BANNER
11.5” X 2.142”
(10 column x 30 agates)

4 PG PAGE WRAP
front and back page + inside (double truck or 2 full pages)

Top Banner 

XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

FRONT PAGE / SECTION  
BOTTOM BANNER
11.5” X 2.142”
(10 column x 30 agates)

XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

Bottom Banner 

FRONT PAGE/SECTION EARLUG
2.234” X 1.5”
(2 column x 21 agates)

XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

Earlug

SECTION FRONT TICKER BANNER
11.5” X 0.714”
(10 column x 10 agates)

▲ Ticker 
Page Banner 

CONNECT WITH WINNIPEG’S NO. 1 NEWS SOURCE

B1   SATURDAY XXXXX 00, 2023   ●   ASSOCIATE EDITOR, NEWS: STACEY THIDRICKSON  204-697-7292   ●   CITY.DESK@FREEPRESS.MB.CA   ●   WINNIPEGFREEPRESS.COM

CITY ● BUSINESS   XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

Front Page
11.5” X 18.5”

(10 column x 259 agates)

Back Page
11.5” X 21”

(10 column X 294 agates)

FULL PAGE
11.5” X 21”
(10 column x 294 agates)

Full Page

PAGE BLOCK
9.183” X 14.857”
(8 column x 208 agates)

Page Block

2/3 PAGE BLOCK 
9.183” X 17.5”
(8 column x 245 agates)

3/4 PAGE
11.5” X 15.714”
(10 column x 220 agates)

PAGE DOMINANT BLOCK
11.5” X 17.357”
(10 column x 243 agates)

2/3 PAGE
11.5” X 13.857”
(10 column x 194 agates)

DOUBLE TRUCK
24” X 21” (includes gutter)
(20 column x 294 ag)

2/3 Page Block3/4 PagePage Dominant Block 2/3 Page

Many other ad sizes available upon request. 1”=14ag.

9

PRINT AD SIZES

It is advised to not put text or logos 
closer than a 1/4” on either side 
of the middle line on the outside 
pages of a double truck.

Double Truck
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1/3 PAGE 
11.5” X 6.857”
(10 column x 96 agates)

1/3 PAGE VERTICAL
3.392” X 21”
(3 column x 294 agates)

1/2 PAGE VERTICAL
5.708” X 21”
(5 column x 294 agates)

1/2 PAGE HORIZONTAL
11.5” X 10.357”
(10 column x 145 agates)

1/2 PAGE BLOCK 
8.025” X 15”
(7 column x 210 agates)

1/8 PAGE HORIZONTAL
6.867” X 4.357”
(6 column x 61 agates)

1/8 PAGE VERTICAL
3.392” X 8.714”
(3 column x 122 agates)

1/8 COLUMN
5.708” X 5.214”
(5 column x 73 agates)

1/4 PAGE HORIZONTAL 
11.5” X 5.142”
(10 column x 72 agates)

1/16 PAGE 
3.392” X  4.357”
(3 column x 61 agates)

SMALL NOTICE
2.234” X 3.571”
(2 column x 50 agates)

BUSINESS CARD
3.392” X 2.00”   
(3 column x 28 agates)

1/3 Page

1/3 
Page

Vertical

1/2 Page
Vertical

1/2 Page
Horizontal 1/2 Page Block

1/8 Page
Horizontal

1/8 
Page

Vertical1/8  
5 column

1/4 PAGE VERTICAL
5.708” X 10.357”
(5 column x 145 agates)

1/4 Page
Vertical

1/4 Page
Horizontal

1/16  
Page
Vertical

Small
NoticeBusiness

Card

    COLUMN SIZES

1	 1.075”

2	 2.234”

3	 3.392”

4	 4.550”

5	 5.708”

6	 6.867”

7	 8.025”

8	 9.183”

9	 10.342”

10	 11.500”

20	 24.000”

Page gutter	 1”

Many other ad sizes available upon request. 1”=14ag.



LIFESTYLE MEDIA

For rate and publication date information, 

please contact your sales representative  
or call (204) 697-7122.

SPACES

TIPS FOR YOUR

Dream Garage
FROM E-CAR-READY TO A HOME GYM

FALL 2021

MUST-SEE 
ATTRACTIONS

SUMMER IN THE CITY

SUMMER 2022, VOL. 20

The new Royal  
Aviation Museum of 
Western Canada is

READY TO  
TAKE OFF!
 P8

CANADA’S
BIGGEST

AND BEST 
PARADE OF HOMES

FEBRUARY 25 – MARCH 19, 2023

PARADEofHOMES
SPRING 2023 #PARADEOFHOMESMB

25
years

THE PARADE OF 
HOMES MAGAZINE

CELEBRATES

TOUR
OVER    

120
NEW 

HOMES

WINNIPEG AND SURROUNDING AREAS:  
Monday to Thursday: 5:00 pm to 8:00 pm, Saturday and Sunday: 1:00 pm to 5:00 pm

BRANDON ONLY: 
Tuesday and Thursday: 5:00 pm to 8:00 pm, Saturday and Sunday: 1:00 pm to 5:00 pm

SHOW HOMES ARE AVAILABLE FOR PRIVATE VIEWING BY APPOINTMENT  
OUTSIDE OF PARADE HOURS
Parade Hours and Show Home availability are subject to change. Please visit www.homebuilders.mb.ca for more information.

 

CELEBRATING INTERNATIONAL 

WOMEN’S DAY 
                                                                                WEDNESDAY, MARCH 8, 2023

 

In partnership with

#IWD2023

#EmbracEEquity

IS USING HER VOICE TO 
ADVOCATE FOR OTHERS

Isha Khan

The Free Press distributes approximately 100 supplements  
each year about different industries and events.  

Create partnered digital and print magazines, design event guides 
or align your content with exisiting opportunities, options abound! 
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SPONSORED 
CONTENT
BREAK FREE FROM THE PAYWALL

Supply your advertisement and editorial-
style story, or partner with our creative 
content team to craft them for you.

Share uninterrupted
Sponsored content performs  
well in print and digital.  

Your story told your way
Today’s marketers know that content 
is king. An engaging article provides 
more opportunity to tell your whole 
story, and turn customers into fans.

Online stories send  
domain authority
A link to your site tells Google to 
rank you higher in search results.

PLUS:  
Broadcast your message
Enhance your sponsored content by 
promoting it on social media, and  
give users a reason to discover you. Leverage the trust of the Free Press

12



FLYER DISTRIBUTION OFFERS:

Subscriber Circulation
• �Wednesday and Thursday distributed in home 

delivered subscription – machine inserted

• FSA distribution and rural truck runs

Extended Market Coverage (EMC)
• �Non-subscriber distribution 

Wednesday and Friday

• FSA distribution

• �Quality controlled through phone and visual 
audits as well as colour coded bundles

Benifits:
• �Paid circulation of the Free Press is invited 

into the home both in Winnipeg and rural 
areas as well as through single copy sales

• Inserted product does not need to be bundled

• �EMC every Wednesday and Friday 
allows you to reach every house 
not covered by the Free Press

• �All flyers are pre-inserted in the Wednesday 
and Friday EMC jacket before it reaches 
the carrier – all inserts are free standing 
and in their original condition

COMMERCIAL PRINTING SERVICES:

Winnipeg Free Press and Derksen Printers 
provide a full range of printing capabilities 
– from design and prepress production to 
printing the completed product.  

We not only offer both sheet fed and web 
printing services on a variety of papers 
including gloss coated, but can also fold, stitch, 
perfect bind, die cut and UV coat your product.

We have the capability for short-run quick 
printing, including large-format banners  
and posters in paper or vinyl as well as flyers 
and booklets.

Our complete printing 
services, along with our 
distribution capabilities, 
make us a one stop solution.

FLYER DISTRIBUTION & 
COMMERCIAL PRINT SERVICES

13



Event and promotional items:

Event guide creation, event cards or 
menus, outdoor display panels and the 
stand rentals too.

Ask your representative about our endless 
event options.

MORE THAN MEDIA
TAKE ADVANTAGE OF OUR  
EVENT SERVICES PACKAGE.

14



HOME PAGE TAKEOVER 

Make a strong brand statement with your ad by using the 
margins of the web page as well as the billboard, big box, 
leaderboard, super leaderboard, and tall box ad positions.

A mobile version is also available using the mobile banner, 
mobile fixed banner, mobile big box, mobile tall box, and 
interstitial ad positions.

HIGH IMPACT DIGITAL 
ADVERTISING  

on winnipegfreepress.com

Impossible not to notice
15



Leaderboard: 728x90

Max file size:
75 kb (jpg or gif )  
150 kb (HTML 5)
Ad units available on every page.

Billboard: 970x250 
Max file size:
250 kb (jpg or gif )
250 kb (HTML 5)
Ad units available on every page.

Big Box: 300x250
Max file size:
150 kb (jpg or gif )
150 kb (HTML 5)
Ad units available on every page.

Superboard: 970x90

Max file size:
150 kb (jpg or gif )
200 kb (HTML 5)
Ad units available on every page.

Tall Box: 300x600
Max file size:
250 kb (jpg or gif )
250 kb (HTML 5)
Units available on article pages.

Leaderboard Superboard

Big Box

Tall Box

Billboard
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Wallpaper: 1900 x 1000

Max file size:
300 kb (jpg or gif )
Ad unit available on home 
page or section only.

Wallpaper Wallpaper



PROGRAMMATIC DISPLAY 
ADVERTISING

• �Reach your audience on third 
party websites using standard 
display and video ads

• �Retarget your website visitors 
to draw them back to your 
site once they have left

• �Target audience behaviours, 
categories, and demographics 
across multiple ad exchanges

• �Track conversions and extended 
metrics such as view-throughs

SEARCH ENGINE MARKETING

• �Reach customers actively searching 
for products or services you provide

• �Target your pay-per-click 
campaign on Google 

• �Optimize your website to rank highly 
in search engine organic results

• �Receive standard ongoing 
optimizations and full-service 
campaign management

RESULTS TRACKING

• ��Track results across display, search 
and social media campaigns 
using a web-based dashboard

• �Receive third party research 
and insights to support 
campaign success

SOCIAL MEDIA MARKETING

Engage and grow your target 
audience by placing messages in 

your Facebook, Instagram and Twitter 
newsfeeds. Place pre-roll ads on 

YouTube videos watched by your 
target audience. Target by interests, 

behaviours, and demographics.

DIGITAL MARKETING 
SERVICES
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Mobile Banner

Mobile Banner

Big Box

Interstitial

MOBILE WEBSITE AD UNITS
winnipegfreepress.com
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Tall Box

Mobile Banner:  
320x50 

Max file size:

150 kb (jpg or gif )  
150 kb (HTML 5)
Located at the  
top of the page.

Fixed Mobile 
Banner:  
320x50

Max file size:

150 kb (jpg or gif ) 
150 kb (HTML 5)
Sits above website 
content hugging 
the bottom of 
the screen.

In-Article Mobile 
Big Box:  
300x250

Max file size:

150 kb (jpg or gif ) 
150 kb (HTML 5)
Appears at the 
top of the story.

Mobile Tall Box:  
300x600 

Max file size:

250 kb (jpg or gif ) 
250 kb (HTML 5)
Appears  
in-article, at the 
end of the story.

Interstitial  
Mobile:  
320x480

Max file size:

250 kb (jpg or gif ) 
250 kb (HTML 5)
Appears on 
almost the entire 
mobile screen.



Dish 
The latest on food and  
drink in Winnipeg and 
beyond from arts  
writers Ben Sigurdson  
and Eva Wasney.
• Sent every other Friday

Head Start
A quick glance at  
the news for the  
upcoming day.
• �Sent every weekday  

morning

Applause
A weekly review of the 
Winnipeg arts scene.
• Sent every Thursday

Editor’s Note
A weekly dispatch from 
the head of the Free Press 
newsroom.
• Sent every Wednesday

Dan Lett |  
Not for Attribution
A weekly look at politics 
close to home and around 
the world.
• Sent every Tuesday

EMAIL ADVERTISING
The Free Press distributes multiple newsletters focused on many different interests, 
each providing a great opportunity for your ad to be seen by a captive audience.
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Head
Start

NEXT
J E N  Z O R AT T I

DISH

ATTRIBUTION
NOT FOR

D A N  L E T T

APPLAUSE

Jen Zoratti | Next
A weekly look towards  
a post-pandemic future.
• Sent every Wednesday

Editor’s
NOTE



Passages
Kevin Rollason honours  
and remembers lives  
well-lived in Manitoba.
• Sent every Sunday morning

Puzzles and  
Other Diversions
A daily dose of fun: 
crosswords, sudokus, 
horoscopes and  
Miss Lonelyhearts all  
in one email.
• Sent every morning

Ready, Pet, Go!
Leesa Dahl looks at 
everything to do with  
our furry, fuzzy, feathered, 
fishy (and more!)  
pet friends.
• Sent every Monday

The Wrap
Today’s must-read stories 
and a roundup of the 
day’s headlines, delivered 
every evening.
• �Sent every Evening

Mike McIntyre  
| On Sports
Keep up-to-date on sports 
with Mike McIntyre.
• Sent every Thursday
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   READY,

 PET,

GO!PUZZLES &

DIVERSIONS

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

///

PASSAGES

on sports
Mike McIntyre



Video ad Specifications:

Three components are needed for video ads: 
The static background graphic (jpg or gif ), 
the video, and a YouTube video link. 

Note - All videos will begin mute with 
volume controls. The reader has the option 
to click for sound.

IN-STREAM VIDEO ADS   
winnipegfreepress.com

Video: Billboard, Tall 
Box and Big Box

Video specifications:  
YouTube hosted

Video length:  
Recommended  
maximum 1 minute

Recommended minimum  
width in ad space:  
300 pixels

Aspect ratio:  
16:9

Minimum width in ad:  
300 pixels

Video
Aspect ratio 16:9
Minimum 300 pixelsBillboard

Video
Aspect ratio 16:9
(300x169)

Big Box

Video
Aspect ratio 16:9
(300x169)

Tall Box

Ad sizes available  
for In-Stream
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ASK US ABOUT OUR 
VIDEO AND PODCASTING 
OPPORTUNITIES. 




