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Whether you are a new client building 
your brand or a global company seeking 
expansion into our market, our team of local 
experts will help you achieve your goals.

TABLE OF 
CONTENTS
Audience Engagement.............3
Print Composition......................4
Digital Composition...................5
Digital Services...........................6
Wraps.............................................7
FP Features...................................8
Sponsored Content....................9
Newsletters............................... 10
Podcast Options....................... 11
Event & Promotional Tools.... 12
Flyer Distribution &  
Commercial Print Services.... 13
Newspaper Sections............... 14
Print Ad Sizes............................ 15
Mobile & Desktop Ad Units... 17
Social Media Campaigns....... 18

2



AUDIENCE 
ENGAGEMENT
FREE PRESS READERSHIP

The Free Press’ print and digital audience 
is extensive. 915,000 users visit the Free 
Press’ network of sites each month. In 
Winnipeg, 395,000 adults read the  
Free Press in print or digital format  
each week. That’s more than any other 
newspaper in Manitoba!

Sources: 
Google Analytics Monthly Average From October 2023 - March 2024. 
Vividata SCC | Spring 2024

54%

54% of Winnipeg adults read Free Press print and digital 
products weekly. This is the best per capita readership 
of any English daily newspaper in a major Canadian city.

Base: 737,000 Winnipeg Adults. Source: Vividata SCC | Study of the Canadian Consumer Spring 2024

Print Readership

Print & Digital Readership

READERSHIP

Free Press
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PRINT AUDIENCE
FREE PRESS READERSHIP

EDUCATION

HIGH SCHOOL  
GRADUATE

28%

TRADE DIPLOMA
OR OTHER CERTIFICATE

UNIVERSITY 
DEGREE

HOUSEHOLD 
INCOME

UNDER $50,000

$50,000 -$99,999

$100,000+

35%

18-34 YEARS

35-49 YEARS

50-64 YEARS

65+ YEARS

35%

12%

25%

28%

AGE

HOUSEHOLD TENURE

77%
OWN 

HOME

24%
RENT

GENDER

50%
FEMALE

50%
MALE

NOV 24 – JAN 7
Zoo Lights returns to the Assiniboine Park 

Zoo with more holiday magic than ever.

Immerse yourself in a 
dazzling world of lights!

PLAN YOUR VISIT 
AND BUY TICKETS NOW!

assiniboinepark.ca

SAVE
50% OFF

NOVEMBER 
DATES

OPENS 
IN 2 

DAYS

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

WEDNESDAY, NOVEMBER 22, 2023

TODAY’S WEATHER PARTLY SUNNY.  HIGH 0 — LOW -13 CITY SAFETY ISSUES CLOSE ARLINGTON BRIDGE / B1

MIKE DEAL / WINNIPEG FREE PRESS

Premier Wab Kinew follows Lt.-Gov. Anita Neville into the legislature chamber for the reading of the new government’s throne speech.  

A ‘new vision’ and a financial warning
Improving hospital wait times, gas tax pause, new stat holiday among promises in throne speech

DANIELLE DA SILVA

P REMIER Wab Kinew issued a 
hopeful message that Mani-
toba’s health-care, afford-

ability and societal woes can be 
overcome, while warning the 
province’s purse strings will be 
tightened in pursuit of a balanced 
budget, as his government unveiled 
its first throne speech.

Lt.-Gov. Anita Neville delivered 
the opening address of the 43rd 
legislature on Tuesday, outlining 
the broad strokes of the Kinew 
government’s legislative agenda.

“There is optimism in our prov-
ince, for it is a new day in Man-
itoba,” Neville said, reading the 
speech to a packed chamber.

“Manitobans elected our govern-
ment to bring people together to 
solve the challenges we face as a 
province: from record wait times 
for health care, to rising costs 
for families and a homelessness 
crisis that is visible across the 
province.”

As with past ceremonies hosted 
by the NDP government, events 
surrounding the throne speech 
included Indigenous traditions 
and performances, featuring the 
Whitehorse Drum Group and Métis 
fiddlers Morgan Grace and Keith 
Ginther.

“Our team is really focused on 
bringing people together from dif-
ferent walks of life here in Manito-
ba to live together as one province, 
as one people and as one Manitoba,” 
Kinew told reporters during a news 
conference ahead of the speech.

The throne speech also con-
firmed the government’s intention 
to pass legislation to pause the 
14-cents-per-litre provincial gas 
tax; to make Sept. 30 a statutory 
holiday recognizing Orange Shirt 
Day — the National Day for Truth 
and Reconciliation; and to recog-
nize Louis Riel as the first premier 
of Manitoba.

Kinew said he wants to see the 
legislation pass before the house 
rises for the winter break on Dec. 7.

The speech also placed heavy 
emphasis on the government’s plan 
to deliver a “new vision” for health 
care that includes improved emer-
gency-room wait times, increased 
surgical slates and robust seniors 
and long-term care.

“Instead of more agency nurses, 
we will give nurses more agency,” 
Neville read from the speech. “In-
stead of closing emergency rooms, 
we will bring emergency rooms 
closer.”

THE death of a patient who was being 
treated in a Grace Hospital emergency 
department hallway has sparked an 
internal safety review, as health offi-
cials work to determine whether the 
case should be classified as a critical 
incident.

The patient, who died early Satur-
day, had been triaged, assessed and 
was receiving care while waiting to be 
transferred to an in-patient bed. The 
patient had been in the emergency 
department for 33 hours, the Winnipeg 
Regional Health Authority said.

Health officials confirmed the death 
Monday, but provided little informa-
tion about what led to the death, citing 
privacy legislation and a developing 
investigation.

“Our patient safety teams are 
looking into the matter and an initial 
review of the circumstances sur-
rounding this event is underway over 
the next number of days to deter-
mine if this meets the criteria for a 
critical incident,” the WRHA said in 
an email.

Under provincial legislation, a criti-
cal incident describes any “unintended 
event that occurs when health services 
are provided to an individual and 
results in a consequence to him or her 
that is serious and undesired.”

It includes injuries, disabilities or 
deaths that do not result from an un-
derlying health condition.

The health authority stressed that 
“anybody can report a potential patient 
safety event if they see something 
of concern within the health care 
system,” including staff, patients and 
family members. Reviewing such re-
ports is standard procedure, and does 
not inherently mean the incident was 
critical, it said.

The review will include interviews 
with staff who were on shift over the 
weekend, to develop a clear picture 
of what may have led to the death, 
WRHA said.

Darlene Jackson, president of the 
Manitoba Nurses Union, said she was 
aware a patient had died Saturday, but 
did not have details about the circum-
stances.

“What I did hear is that the situa-
tion at the Grace this weekend was 
absolutely terrible. That there was just 
no way that the staff could possibly 
keep up with the number of patients,” 
she said by phone. “I think this is a 
terrible, terrible consequence of our 
critical nursing shortage and the work-
loads that nurses are working under.”

Grace Hospital 
launches review 
after ER patient 
dies in hallway
TYLER SEARLE

JERUSALEM — Israel’s cabinet 
approved a temporary ceasefire today 
with the Hamas militant group that 
is expected to bring the first halt in 
fighting in a devastating six-week war 
and win freedom for dozens of hostag-
es held captive in the Gaza Strip.

The deal calls for a four-day 
ceasefire, during which Israel will 
halt its military offensive in Gaza 
while Hamas frees “at least” 50 of 
the roughly 240 hostages it and other 

militants are holding, Prime Minister 
Benjamin Netanyahu’s office said. 
The first hostages to be released are 
women and children.

“The government of Israel is com-
mitted to bringing all of the hostages 
home. Tonight, the government ap-
proved the outline for the first stage 
of achieving this goal,” the office said 
in a statement.

Media reports ahead of the vote said 
Israel would free some 150 Palestin-
ian prisoners and allow additional 
humanitarian aid into Gaza as part 
of the deal, but the Israeli statement 

made no mention of either of these 
elements. It was not clear when the 
truce, brokered by the U.S. and Qatar, 
would go into effect. The government 
of Qatar confirmed the agreement 
early this morning, saying the start 
time would be announced in the next 
24 hours.

Hostage releases will begin 
roughly 24 hours after the deal is 
approved by all parties, said a senior 
White House official who spoke to 
The Associated Press on condition 
of anonymity to discuss the sensitive 
matters. Ahead of the cabinet vote, 

which came after a six-hour meeting 
stretching into the early morning, 
Netanyahu said the war against 
Hamas would resume after the truce 
expires.

“We are at war, and we will contin-
ue the war,” he said. “We will continue 
until we achieve all our goals.”

Despite his tough words, the govern-
ment statement said the truce would 
be extended an extra day for every 
additional 10 hostages released by 
Hamas.

Israel approves temporary ceasefire, hostage deal with Hamas
JOSEF FEDERMAN  
AND JACK JEFFERY

 ● THRONE, CONTINUED ON A5
 ● MORE COVERAGE ON A2-5

 ● GRACE, CONTINUED ON A5  ● CEASEFIRE, CONTINUED ON A2
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Base: 737,000 Winnipeg Adults. Source: Vividata SCC | Study of the Canadian Consumer Spring 2024.

Some of the demographic percentages do not total 100% due to rounding.
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DIGITAL AUDIENCE
FREE PRESS READERSHIP

Base: 737,000 Winnipeg Adults. Source: Vividata SCC | Study of the Canadian Consumer Spring 2024.
Some of the demographic percentages do not total 100% due to rounding.

EDUCATION

HIGH SCHOOL  
GRADUATE

TRADE DIPLOMA
OR OTHER CERTIFICATE

UNIVERSITY 
DEGREE

HOUSEHOLD 
INCOME

UNDER $50,000

$50,000 -$99,999

$100,000+

29%

18-34 YEARS

35-49 YEARS

50-64 YEARS

65+ YEARS

27%

20%

28%

25%

AGE

HOUSEHOLD TENURE

71%
OWN 

HOME

29%
RENT

GENDER

52%
FEMALE

47%
MALE

29%

36%
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We don’t just sell products; we create holistic 
solutions that directly align with your 
objectives and goals, ensuring a strategic 
and purposeful approach to your marketing. 
Whether it’s enhancing brand visibility, driving 
sales, or fostering customer engagement, our 
tailored marketing is designed to propel your 
organization towards success. 

• Owned and Operated -  winnipegfreepress.com
- Brand safe engagement site
- High Impact Display Advertising

• Google Advertising
- AdWords
- Display
- YouTube

�• Social Media Advertising
- Meta 
- LinkedIn 
- Pinterest 
- X

• Social Media Management
• Local Search Optimization
• Web Development 

Partner with us to unleash the full 
potential of your brand with our 
comprehensive and customized 
marketing solutions.

FP DIGITAL 
SERVICES
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BE SEEN FIRST
Wrap your message around the news

Includes a front page and page 2

2-Page Wrap

Components included in this gluten-friendly dish are roasted carrots, 
endive salad, salsa macha, buttermilk dressing, spiced honey and 
garnishes (flaky salt and dill). 
Peel the carrots and toss with canola oil. Roast at 400 F until cooked all 
the way through. Cool and cut into bite-sizes pieces. Roast again at 450 
F and cook until browned. Toss with roasted kale, grilled endive, salsa 
macha and spiced honey. Fill the bottom of your bowl with buttermilk 
dressing and arrange your carrot mix on top. Finish with a drizzle of salsa 
macha, flaky salt and lots of fresh dill. 
Pair with either our  
Northern Lights cocktail or the  
Lavender Lemonade mocktail. 

OUR ROASTED CARROTS ARE A SMALL PLATE, 
GREAT FOR SHARING AS A STARTER. 

NORTHERN LIGHTS
Lavender-infused syrup, 

lemon juice, Blue Bols, 
Ryka Vodka, black currant 

foam, honey drizzle. 
LAVENDER LEMONADE
Lavender-infused  
syrup, fresh lemon  
juice, soda water.

ROASTED CARROTS

ZOO LIGHTS
November 24 – January 7
Wander through a winter wonderland 
and enjoy stunning light displays, 
music, games, tasty treats and 
roving performers. Tickets $16.50, 
children 2 and under are free.  
Check out our website.

THE LEAF  – HOLIDAY SHOW 
November 25 – January 7
This holiday season, the Babs Asper 
Display House is transformed to 
showcase plants and settings that 
focus on people and the festivities 
they celebrate together during the 
holiday season. Included with Leaf 
admission. 

BRUNCH WITH SANTA 
Sunday, December 10  

Enjoy an all-you-can-eat buffet 
prepared by the Park’s culinary team 
at our event hall at The Leaf. Tickets 
13+ $49.99; children 5-12 $15.99; 
children 4 and under $7.99. This event 
sells out fast.

VOYAGE BY  
FLEURS DE VILLES 
January 11 – January 21 
Global sensation, Fleurs de Villes is 
coming to The Leaf in January with 
VOYAGE, a fresh floral art exhibition 
inspired by global destinations. 
VOYAGE features 15 one-of-a-kind 
mannequins created by talented 
local floral designers and artists. 
The mannequins will be inspired 
by Manitoba’s diverse multicultural 
heritage and the cultures and climates 
represented in the biomes and 
gardens at The Leaf. Included with 

UPCOMING EVENTSFOUR SEASONS  
OF FUN at Assiniboine Park

Share your love of Assiniboine Park Zoo and The Leaf with the special people on your list.

ASSINIBOINE PARK  
YOUR HOLIDAY  GIFT-GIVING  DESTINATION

GIFT CARDSLIMITED TIME SPECIAL OFFER.
When you purchase a $100 gift card 

from Assiniboine Park conservancy 

you will receive a bonus $20 gift card 

for free (offer expires December 24, 

2023). Bonus card must be used 

by March 31, 2024. Gift Cards are 

redeemable at the Zoo, The Leaf, 

Gather Craft Kitchen & Bar, the Park 

Café, gift shops at the Zoo and The 

Leaf, the Tundra Grill, and The Leaf 

Coffee Bar.Gift cards can be purchased at Wild 

Things Unique Gifts, the Zoo entrance, 

The Leaf and the Park Café. 
UNIQUE GIFTSCheck out Wild Things 

 Unique Gifts at the Zoo  
and The Leaf Gift Shop. 

Wild Things  open daily 10-4

The Leaf Gift Shop  
open daily 9 – 9. ZOO AND LEAF MEMBERSHIPS 

Give the gift of membership. Enjoy 

unlimited visits to Assiniboine Park Zoo 

or  
The Leaf with a membership. Or get 

an Inspire or Inspire Conservation 

membership and experience both 

incredible attractions.

OTHER HOLIDAY SHOPPING

Includes a front page, an inside spread that wraps 
around section, and a back cover

4-Page Wrap

7



7

CREATED IN  
FP FEATURES – 
SHARED BEYOND 
THE PAYWALL
• �Partner to create your print/digital 

supplement or feature.

• �Align your message with coffee table 
worthy magazines. 

• �Share content in supplements that dive 
into topics vital to Manitobans.

 Features

Created for print,  
enjoyed in digital too. 

SEPTEMBER 23 – OCTOBER 15, 2023

FALL 2023

CANADA’S
BIGGEST

AND BEST 

PARADE OF HOMES

 

PARADEofHOMES

#PARADEOFHOMESMB

Show homes are available for private viewing by appointment outside of parade hours. Hours and show 
home availability are subject to change. For more information please visit www.homebuilders.mb.ca

WINNIPEG & SURROUNDING AREAS:  Monday to Thursday: 5 to 8 p.m.  |   Saturday & Sunday: 1 to 5 p.m.

25 years

THE PARADE OF HOMES 
MAGAZINE CELEBRATES

TOUR

120
NEW 

HOMES CELEBRATE

 

MANITOBA
SAVOUR

M A N I T O B A ’ S  P R E M I E R  F O O D  A N D  D R I N K  M A G A Z I N E

WI NT ER 2 02 3

LEARN MORE 
ABOUT SPARKLING 
WINES
THE LEAF'S 
GATHER GIVES 
YOU A SNEAK  
PEAK OF THEIR 
WINTER MENU the

ISSUE
Holiday

SUMMER 2024, VOL. 24

MANITOBA'S 
CLEAN ENERGY 
FUTURE

The Manitoba Green  
Advantage Program

Strengthening Manitoba’s 
position as a leader in the 

green economy

 

Manitoba

Photo by Darcy Finley

 Jonathon Lyon
President and CEO

Health Sciences Centre Foundation 

Karen Fowler
President and CEO 

St. Boniface Hospital Foundation

Stefano Grande
 President and CEO

Children’s Hospital Foundation

Spring 2023
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• �Create your own article  
or craft with our experts.

• �Publish in print and digital  
or in FP Features. 

• �Promote online or through  
social media channels. 

SPONSORED 
CONTENT
Your story – your choice

“�We need to stop interrupting 
what people are interested 
in and be what people are 
interested in.”

                                                           – Craig Davis

9
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NEWSLETTERS
The Free Press distributes multiple newsletters 
focused on many different interests, each 
providing a great opportunity for your ad to 
be seen by a captive audience.

10

EDITOR’S NOTE

A weekly dispatch  
from the head of the  
Free Press newsroom.
Sent every Wednesday

PASSAGES

Kevin Rollason honours  
and remembers lives  
well-lived in Manitoba.
Sent every Sunday morning

PUZZLES AND  
DIVERSIONS

A daily dose of fun: 
crosswords, sudokus, 
horoscopes and  
Miss Lonelyhearts all  
in one email.
Sent every morning

READY, PET, GO!

Leesa Dahl looks at 
everything to do with  
our furry, fuzzy, feathered, 
fishy (and more!)  
pet friends.
Sent every Monday

THE WARM-UP

Winnipeg Jets news,  
notes and quotes. 
From Mike McIntyre  
and Ken Wiebe.
Arrives a few hours  
prior to puck drop

MIKE MCINTYRE  
| ON SPORTS

Keep up-to-date on sports 
with Mike McIntyre.
Sent every Thursday

THE WRAP

Today’s must-read  
stories and a roundup 
of the day’s headlines.
Sent every weekday 
evening

DISH 
The latest on food  
and drink from arts  
writers Ben Sigurdson  
and Eva Wasney.
Sent every other Friday

JEN ZORATTI | NEXT

A weekly look towards  
a post-pandemic future.
Sent every Wednesday

DAN LETT |  
NOT FOR ATTRIBUTION

A weekly look at politics 
close to home and  
around the world.
Sent every Tuesday

HEAD START

A quick glance at  
the news for the  
upcoming day.
Sent every  
weekday morning

WINNIPEG 
GARDENER
Advice, ideas and 
tips to keep your 
outdoor and indoor 
plants growing.
Sent monthly

APPLAUSE

A weekly review of the 
Winnipeg arts scene.
Sent every Friday

BEHIND THE BENCH

Jason Bell keeps you up-
to-date from the ice, the 
court, the field and more.
Sent every Friday

APPLAUSE

DISH
Editor’s
NOTE

PA U L  S A M Y N J E N  Z O R AT T I
NOT FOR

ATTRIBUTION

D A N  L E T T

on sports
M I K E  M C I N T Y R E

PASSAGES PUZZLES &

DIVERSIONS

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

///

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

/////
/////

///

   READY,

 PET,

GO!
W I N N I P EG

GARDENER

BUSINESS WEEKLY 
The latest local business 
news and a look ahead  
to the coming week.
Sent Monday mornings

BUSINESS
WEEKLY
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PODCAST 
OPTIONS
Ask your representative 
about our podcasting 
opportunities.

1411



In addition to our print 
and digital services, 
we offer additional 
promotional packages:

• event guides
• �transportable  

display banners
• menus
• cards
• signs

EVENT & 
PROMOTIONAL 
TOOLS
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FLYER DISTRIBUTION SERVICES:

Market Coverage:
• �Thursday distribution to home delivery 

subscribers– machine inserted

• FSA distribution and rural truck runs

• �Non-subscriber distribution 
Wednesday and Friday

• �Quality controlled through phone and visual 
audits as well as colour coded bundles

Benefits:
• �Paid circulation of the Free Press is invited 

into the home both in Winnipeg and rural 
areas as well as through single copy sales

• Inserted product does not need to be bundled

• �Market coverage every Wednesday 
and Friday allows you to reach every 
house not covered by the Free Press

• �All flyers are pre-inserted in the Wednesday 
and Friday market coverage jacket before 
it reaches the carrier – all inserts are free 
standing and in their original condition

COMMERCIAL PRINTING SERVICES:

The Free Press provides a full range of printing 
capabilities – from design and pre-press 
production to printing the completed product.  

We not only offer both sheet fed and web 
printing services on a variety of papers 
including gloss coated, but can also fold, stitch, 
perfect bind, die cut and UV coat your product.

We have the capability for short-run quick 
printing, including large-format banners  
and posters in paper or vinyl as well as flyers 
and booklets.

Our complete printing 
services, along with our 
distribution capabilities, 
make us a one-stop solution.

FLYER DISTRIBUTION & 
COMMERCIAL PRINT SERVICES
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NEWSPAPER SECTIONS

SECTION A
Top News
Manitoba
Canada News
World News
Editorials

SECTION A
Top News
Manitoba
Canada News
World News
Editorials

SECTION A
Top News
Manitoba
Canada News
World News
Editorials

SECTION A
THERE ARE TWO  
ON THURSDAY

Top News
Manitoba
Canada News
World News
Editorials

Top News
Manitoba
Editorials
Canada News
World News

CITY & BUSINESS
Local News
Business
Commercial Real Estate
Manitoba Movers

CITY & BUSINESS
Local News
Business
FP Markets

CITY & BUSINESS
Local News
Business
FP Markets

CITY & BUSINESS
Local News
Business
FP Markets

Local News
Business
FP Markets
Family Notices
Classified 

Marketplace
Class. Home 

& Biz Dir.
Real Estate

Listings

ARTS & LIFE
Life/Health
T.V. Index
Comics
Diversions
Miss Lonelyhearts
Horoscopes

ARTS & LIFE
Life/Health
T.V. Index
Comics
Diversions
Miss Lonelyhearts
Around Town
Horoscopes

ARTS & LIFE
Life/Food
Comics
Diversions
Miss Lonelyhearts
Horoscopes

ARTS & LIFE
Arts/Theatre
What’s Up
Comics & Diversions
T.V. Index
Miss Lonelyhearts
Horoscopes

ARTS & LIFE
Movie Reviews
CD Reviews
T.V. Index
Comics
Diversions
Miss Lonelyhearts

SECTION A
THERE ARE TWO ON FRIDAY

MONDAY	 TUESDAY	 WEDNESDAY	 THURSDAY	 FRIDAY 	 SATURDAY EDITION

CITY & BUSINESS

SPORTS
Sports Record
Local Scene
Family Notices
Classified Marketplace
Class. Home & Biz Dir.

SPORTS
Sports Record
T.V. Index
Local Scene
Family Notices
Classified Marketplace
Class. Home & Biz Dir.

SPORTS
Sports Record
Local Scene

SPORTS
Sports Record
Local Scene

SECTION A
THERE ARE TWO  
ON SATURDAY

Top News
Manitoba
Canada News
Editorials
World News

CITY &  
BUSINESS
City News
Saturday Business
FP Markets
Money Matters
Working 
World
Marketplace 

& Jobs

PASSAGES
A Life’s Story
Obituaries
In Memoriams

WEEKEND  
REVIEW
Books
Entertainment
T.V. Index

SPORTS
Sports Record
Local Scene
Saturday Sports 
Special 

49.8
A section that 
features everything 
from food, faith 
and fashion, to the 
pulse of Winnipeg. 

SATURDAY LIFE
Entertainment
Family Notices
2 Horoscopes

HOMES
New Homes
Weekly Sold Feature
Real Estate Picture

Listings
HomeStyle
Gardening

DESTINATIONS  
& DIVERSIONS
Travel
Weekend Comics
Puzzles
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SPORTS
Sports Record
Local Scene
Family Notices
Classified Marketplace
Class. Home & Biz Dir. 

Weather is published daily



PRINT AD SIZES
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FRONT PAGE / SECTION TOP 
BANNER
11.5” X 2.142”
(10 column x 30 agates)

4 PAGE WRAP
front and back page + inside (double truck or 2 full pages)

Top Banner 

XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

FRONT PAGE / SECTION  
BOTTOM BANNER
11.5” X 2.142”
(10 column x 30 agates)

XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

Bottom Banner 

FRONT PAGE/SECTION EARLUG
2.234” X 1.5”
(2 column x 21 agates)

XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

Earlug

SECTION FRONT TICKER BANNER
11.5” X 0.714”
(10 column x 10 agates)

▲ Ticker 
Page Banner 

CONNECT WITH WINNIPEG’S NO. 1 NEWS SOURCE

B1   SATURDAY XXXXX 00, 2023   ●   ASSOCIATE EDITOR, NEWS: STACEY THIDRICKSON  204-697-7292   ●   CITY.DESK@FREEPRESS.MB.CA   ●   WINNIPEGFREEPRESS.COM

CITY ● BUSINESS   XXXDAY, XXXXX 00, 2023

SERVING MANITOBA SINCE 1872. FOREVER WITH YOUR SUPPORT.

Front Page
11.5” X 18.5”

(10 column x 259 agates)

Back Page
11.5” X 21”

(10 column X 294 agates)

FULL PAGE
11.5” X 21”
(10 column x 294 agates)

Full Page

PAGE BLOCK
9.183” X 14.857”
(8 column x 208 agates)

Page Block

2/3 PAGE BLOCK 
9.183” X 17.5”
(8 column x 245 agates)

3/4 PAGE
11.5” X 15.714”
(10 column x 220 agates)

PAGE DOMINANT BLOCK
11.5” X 17.357”
(10 column x 243 agates)

2/3 PAGE
11.5” X 13.857”
(10 column x 194 agates)

2/3 Page Block3/4 PagePage Dominant Block 2/3 Page

DOUBLE TRUCK
24” X 21” (includes gutter)
(20 column x 294 ag)

It is advised to not put text or logos 
closer than a 1/4” on either side 
of the middle line on the outside 
pages of a double truck.

Double Truck



1/3 PAGE 
11.5” X 6.857”
(10 column x 96 agates)

1/3 PAGE VERTICAL
3.392” X 21”
(3 column x 294 agates)

1/2 PAGE VERTICAL
5.708” X 21”
(5 column x 294 agates)

1/2 PAGE HORIZONTAL
11.5” X 10.357”
(10 column x 145 agates)

1/2 PAGE BLOCK 
8.025” X 15”
(7 column x 210 agates)

1/8 PAGE HORIZONTAL
6.867” X 4.357”
(6 column x 61 agates)

1/8 PAGE VERTICAL
3.392” X 8.714”
(3 column x 122 agates)

1/8 PAGE - 5 COLUMN
5.708” X 5.214”
(5 column x 73 agates)

1/4 PAGE HORIZONTAL 
11.5” X 5.142”
(10 column x 72 agates)

1/16 PAGE 
3.392” X  4.357”
(3 column x 61 agates)

SMALL NOTICE
2.234” X 3.571”
(2 column x 50 agates)

BUSINESS CARD
3.392” X 2.00”   
(3 column x 28 agates)

1/3 Page

1/3 
Page

Vertical

1/2 Page
Vertical

1/2 Page
Horizontal 1/2 Page Block

1/8 Page
Horizontal

1/8 
Page

Vertical1/8  
5 column

1/4 PAGE VERTICAL
5.708” X 10.357”
(5 column x 145 agates)

1/4 Page
Vertical

1/4 Page
Horizontal

1/16  
Page
Vertical

Small
NoticeBusiness

Card

    COLUMN SIZES

1	 1.075”

2	 2.234”

3	 3.392”

4	 4.550”

5	 5.708”

6	 6.867”

7	 8.025”

8	 9.183”

9	 10.342”

10	 11.500”

20	 24.000”

Page gutter	 1”
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TALL 
BOX

BIG 
BOX

INTERSTITIAL

BILLBOARD

WALLPAPERWALLPAPERMOBILE & 
DESKTOP  
AD UNITS

Mobile Banner: 320x50 
Max file size:
150 kb (jpg or gif )  
150 kb (HTML 5)
Located at the top of the page.

Fixed Mobile Banner:  
320x50
Max file size:
150 kb (jpg or gif ) 
150 kb (HTML 5)
Sits above website content  
hugging the bottom of the screen.

In-Article Mobile 
Big Box: 300x250
Max file size:
150 kb (jpg or gif ) 
150 kb (HTML 5)
Appears at the top of the story.

Mobile Tall Box: 300x600 
Max file size:
250 kb (jpg or gif ) 
250 kb (HTML 5)
Appears in-article, at the 
end of the story.

Interstitial Mobile: 320x480
Max file size:
250 kb (jpg or gif ) 
250 kb (HTML 5)
Covers the majority  
of the mobile screen.

Wallpaper: 1900x1000
Max file size:
300 kb (jpg or gif )
Ad unit available on home page or 
section only. 

Billboard: 970x250 
Max file size:
250 kb (jpg or gif )
250 kb (HTML 5)
Ad units available on every page.

Big Box: 300x250
Max file size:
150 kb (jpg or gif )
150 kb (HTML 5)
Ad units available on every page.

Tall Box: 300x600
Max file size:
250 kb (jpg or gif )
250 kb (HTML 5)
Units available on article pages.

Leaderboard: 728x90
Max file size:
75 kb (jpg or gif )  
150 kb (HTML 5)
Ad units available on every page.

Superboard: 970x90
Max file size:
150 kb (jpg or gif )
200 kb (HTML 5)
Ad units available on every page.



Video ad Specifications:

Three components are needed for video ads: 
The static background graphic (jpg or gif ), 
the video, and a YouTube video link. 

Note - All videos will begin mute with 
volume controls. The reader has the option 
to click for sound.

IN-STREAM VIDEO ADS   
winnipegfreepress.com

Video: Billboard, Tall 
Box and Big Box

Video specifications:  
YouTube hosted

Video length:  
Recommended  
maximum 1 minute

Recommended minimum  
width in ad space:  
300 pixels

Aspect ratio:  
16:9

Minimum width in ad:  
300 pixels

Video
Aspect ratio 16:9
Minimum 300 pixelsBillboard

Video
Aspect ratio 16:9
(300x169)

Big Box

Video
Aspect ratio 16:9
(300x169)

Tall Box

Ad sizes available  
for In-Stream
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Facebook Video Ad Specs:
Formats: MP4, MOV
Dimensions: 1280x720 pixels
Aspect Ratio:  9:16 to 16:9
Max File Size: 4 GB 
Max Frames: 30 fps 
Max Length: 240 minutes
Recommended Length:  
3 minutes
Video Thumbnail:  
No more than 20% text

Facebook Ad Image:
Formats: JPG, PNG
Dimensions: 1200x628 pixels
Image Ratio: 9:16 to 16:9 
Images that consist of  
more than 20% 
text may experience  
reduced delivery 

Instagram Video Ad Specs:
Formats: MP4, MOV
Minimum Resolution:  
600x600 pixels
Max Resolution:  
1080x1080 pixels
Aspect Ratio: 1:1
Max File Size: 4 GB
Max Video Length: 60 seconds 
Max Frames: 30 fps

Instagram Stories  
Video Ads:
Formats: MP4, MOV
Resolution: 1080x1920 pixels
Aspect Ratio: 9:16
Max File: 4 GB
Max Video Length: 15 seconds 

Instagram Image Ads:
Formats: JPG, PNG
Landscape Image Resolution:
1200x628 pixels
Square Image Resolution: 
1080x1090 pixels
Stories Image Resolution: 
1080x1920 
Max File Size: 30 MB

LinkedIn Image Ads: 
Formats: JPG, PNG
Dimensions:  
1200x1200 & 800x418 pixels

Pinterest Image Ad:
Formats: JPG, PNG
Dimension: 1000x1500 pixels

SOCIAL MEDIA 
CAMPAIGNS
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